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Food and Non-Alcoholic Beverage 
Spending at Home, Annual 2010-2024
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Source:  Statistics Canada table 36-10-0107-01Spending Rate of Change



Food and Beverage Spending Away from 
Home, Annual 2010-2024
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At Home Share of Total Food and 
Beverage Spending 2010-2024
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Grocery and Convenience Employment, 
Annual 2017-2023
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Employment Perspective 2023
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Supermarket Sales 2017-2023
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Supermarket Revenue Breakdown 2022

COGS
74%

Total Labor
11%

Other 
Expenses

12%

Operating 
Profit

3%

“Normal” 
operating 
profit 1-2%



Grocery Market Share 2022

Loblaw, 26%

Sobey, 20%

Metro, 12%

Costco, 14%

Walmart, 
12%

Other, 18%

Source:  Grier Estimates
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Inflation Rate:  All Items and Food From Stores 
2010-2024e
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Canada and U.S. Food Store Inflation 
2010-2024e
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Source:  StatsCan, U.S. Bureau of Labor StatsUnited States Canada



Food Retail vs Wholesale Price Changes 
2017-2024e

-2%

0%

2%

4%

6%

8%

10%

2017 2018 2019 2020 2021 2022 2023 2024e

Ye
ar

 o
ve

r Y
ea

r C
ha

ng
e

Source:  StatsCanFood Wholesale Food From Stores



Top Four Market Share 2014-2024?

2024



“Other” Grocery Banner Sales

2024



Food Sales Market Share Food Stores vs General 
Merchandise 2012, 2017, 2023, 2024
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Food Store Change In Value Added 
2015-2024

Source:  Statistics Canada
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Supermarket Operating Profit 
2012-2024 
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Supermarket Operating Margins 
2012-2024 
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Canadian E-Commerce Sales and Share 
2012-2023
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Canadian Food E-commerce $3-5 Billion
4% MAX



On-line Grocery Shopping:  
Not a threat to UFCW 
members at grocery 
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